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Urgency of the research. The importance of analyzing 
the factors of successful implementation of innovative 
projects is determined  of innovations roles in the high-tech 
economy. 

Target settings: uncertainty in the set of factors of the 
implementation of innovation projects. 

Actual scientific researches and issues analysis. The 
researchers found the following reasons for the failure of the 
projects: surface market analysis, production problems, lack 
of financial resources, problems of commercialization.  

Uninvestigated parts of general matters defining. 
Foreign studies are based on the survey of innovative 
projects, which has interest for Ukraine, but is inappropriate 
due to inadequate macroeconomic and business conditions. 
An actual study of domestic innovation projects on a  large 
array of data is relevant.  

The research objective is to study the business plans 
of innovative projects to identify the relationship between the 
characteristics of projects and the chances for market 
implementation. 

The statement of basic materials. Three groups of 
indicators were identified based on  business plans: - initial 
characteristics of the project (originality, resource support, 
readiness etc.); - expected problems of project 
implementation; - probability of successful implementation of 
the project. A scale was developed to determine the 
quantitative estimates of the detected indicators. There were  
analyzed 24 business plans of projects by described 
method. The topics of the projects include such priority 
scientific and technical directions as machine building, 
instrumentation, fuel and energy complex, energy saving, 
new materials,  agrotechnologies.  

Conclusions. Analysis of the resource components of 
the implementation of projects indicates a high potential level 
of technical capabilities for the production of planned 
products. However, potentially high level of significance, 
innovation and degree of technical completeness can not be 
realized at the stages of market introduction of innovations 
due to neglect of marketing. 
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